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Hello! My name is Lily Peterson, | am a
graphic designer specializing in branding
and identity. While attending the Savannah
College of Art and Design (SCAD), | learned
a great deal about the field of graphic design
as well as business. | have been freelancing
since high school and have gained a wealth
of experience. Below are just a few pieces
that | have designed, enjoy!

Works
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Six Two Design

. Sun in my Belly Rebrand

Charlie Smith Design Premium Book
Recovery is Possible Campaign

. Appearing Athletic Exhibition

Aid App

Destination Magazine
Dollar General Rebrand
Visit Saint Lucia



Six Two Design
Design Narrative

This portfolio piece is a stationery identity
branding project for Six Two Design, Inc. The
design firm is their own business (created for
the purpose of a project). The project consists
of logo design, stationery design and layouts,
and designing forms such as invoices and
letterheads. The process for this project was
pretty standard, starting with the logo design
and then focusing on the stationery and forms
followed by the responsive web design.

The logo design was a fun process of
sketching and digitizing many ideas and
narrowing down to the one chosen. The Six
Two numeric logo is a 6 and a 2 in Baskerville
font merged over one another. The type

logo is just the company name written out
also in the Baskerville typeface. For the color
scheme on this project, they wanted to keep
it very clean and simple so they decided to
go with the classic black and white.

In regard to the stationery and form designs,
they all follow a repeating pattern the with
the numeric logo on the left of the design, the
type logo on the top followed by the contact
information and then the content below.

Stationery Design

SixRvoDesign, Inc.

SixTvo Design, Inc.
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Forms

SixFvoDesign, Inc.

a Coffec Roasters Project Proposal

Client Information

D Wiliam Letbeter ACR/111520/0001
CEO

ta Coffee Roasters O 1046361036
LaviaRANE  F104.636.1039
anta, GA 30329 atkcoffecroasters@gmail.com

Project Description

a Coffee Roaste

ereated for At
al. This project nclude
design. Al printing i to be handled by Six T Design. Dig
only atthe end of the project and upon fin

i files e t0 be handed over to the client

‘Work Plan +

41
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Phase | Concept Desclopment 1115200
Phase? Dasign Desclopment 1125200
Phasc 3 Producion 1206200
Phise 4 optiona) Tnplementation 12.17.2020

Meeting Schedule +

Phasc 1 Concept Prescntation
Phasc2 Design Option Presntation.
Phase 3 Desien Finalizaton

Phise 4 (opional) Inplementation Presentation

sixtwodesign.com

SixFvoDesign, Inc.

Terms and Conditions.

Sketches and Comps

5 preliming »
harged at an additonal $60.00 an hour

Project Details.

Upon full payment of il fecs and costs,the following rights o use of the design and/or artwork transfers
« s noted:

Credic

designer should be
ned By: Six Tuvo De

it Tine on all published, printed material, to

read as follows: Des

Overtime

Feesqy po dng hours (based upon 2 45
houe week), Overtinie, rush, holiday or i i i billed in addi
o the fees quotes at $75.00 per hour or a mually agrecd upon fec, TBD,

Billable Items

I addition to the fees and cos estimated herein, costs incured for outside services (TBD), messengers, and
courier services e billable fat cost with & markupof 15%). Wherever applicable, stae and local taxes will

e included in bilable tems, Travel expenses are billed addiionally a cost

Purchasing

Al purchases made on cli
of 15%, Charges for sles tas, ns
each purcha

¢ beball will be billed o client. Tnall cases, such prices will rflecta markup
. storage, and shippi

ind handling are additional to the price of

In the eve y
designeris ot lable for the cost, qualiy, workmanshi

conditon, or appearance of such tems.

sixtwodesign.com

SixFvoDesign, Inc.

Adanta Goffee Roasters Peoject Exen 11142020
Client Information

D Willam Letbeter ACR/111520/0001
[

Adanta Coffec Roasters O 404.636.1038.
F104636.1039
atlcoffecroasters@gmail.com

05 Lavisia Rd NE
Adanta, GA 3032

Project Details.

Phase
Phase | Concept Deselopment

Desi

ign Development

Production

Phase 4 (optional) Implementation

Reimbursable Expenses +

Description

Design 5120000
Printing Services $800.00
Gopy writing and editing $000
sration 5000
Photography 5000
Naming 5000
‘Special Materials & Supplics 5000
Travel 5000
Other $0.00
Subtotal 5200000
“Tax Gorgia S 160.00
Total 16000

sixtwodesign.com

SixFvoDesign, Inc.

Schedule of Payment

fods (bimonthly: monthly) based on hours consumed or periodic approval

Hourly Rate: egular billing p
poinss. Fee Billing: 307 %
d upon clients

production.
request only: Invoices are payable upon receipt

Termination Policy

witing cither prior o the signing of this proposal or vithin the final clicnt-designer contract. Al payments

st e made for work produced prior o client termination.

Terms of Proposal

for 30 days. by the client
on the date of the client’s sgnature. Work will not

are binding upon the designer and client beginni
begin unil both partis have signed the propos

Printing +

+ rining sl sl by the designcr 2 billed s il e, s
S o i o s ol

The dlient sha allfinal arork. The signa th
elent or clen’s representative shall be conclusive to the approval of all arwork, drawings, and other s

prior to their relcase for prind
errors upon clent's

Jaton. The des

is notliable for any proof

The dlent specifcally grants the designer the right (o act on the
priner involved in the project. Any such instruetions or approvals by the cli
shall be bound by any and all sach instructions
scope of this assgamant,

sy only be made through

jven by the des

in this proposal meets with
designer 1o begin work. Please revurn a signed copy of this proposal/agreement 10 the des

worizes the

Designer Signature: Date

Print Designer

Glient Date:

Print Clicnt Name:

sixtwodesign.com

SixFvoDesign, In

5000 2019

Alanta Goffee Rosters Preject Invoice. 11.15.2020

Client Information

De. Wiliam Letbeter. ACR/111520/0001
CEO

Adanta Coffee Roasters O 4046361038
2205 Laviva RANE  F404.636.1039
Aanta, GA 50320 atlcoffecroasers@gmil.com

Project Details

Phasc
Pl | Concept Deselopment 11.15.202
Phasc2 Design Desclopment 125,20

Phase 3 Producion 1206200
Phasc 4 optional Tnplementation 12.17.202

Reimbursable Expenses +

Description

Design S 360,00
Printng Services 5000
Copy wrting and editing s000
Ulusiasion s000
Photography s000
Naming so00
al Materials & Supplics 5000
s000
Other 000

Subtotal

000

$2880

5388.80

sixtwodesign.com
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X EvoDesign, Inc.

Studio Print Agreement

Glient Information

D Willam Ledberter. ACR/111520/0001
CEO
Alanta Coffee Roasters O 404.636.1038
2005 Lavisa RANE  F404.636.1039
lanta, GA 30329 aoffecroasers@gmail.com

Project Details

Adanta Coffec Roasters Identity & Stationcry Design, Printing: Envelope, Leterhead & Business Gard

Terms & Gonditions

The elient has proofcad and approxed al fin

ve shall be conelusie to the approval of all artwork, draving

 production of artwork. The signature of

the clent of client’ represeana i other

items prior to thei relcase for printing, Fabrication, or installtion. The designer i notlisble for any proof-
reading ervors upon cient’s signature

The cient specifically

ants the desgner the right o acton the cient’s behalf o give insruet

printer involed in the project, Any such instructions or approvals by the clent may only be m
the designer. T by any and al. signer within the

scope of this asi

Finisht Wok: The printed work and the arrangement of the printservices by designer shall be decmed in

compliance with this agrecment if the final a
i a orstanda » identified by the supplicr of the

print and pri Wheneveritis ally reason available, designer shall

» pics of the current or st a signer shall have no.

responsi iga sotiate chang o standard trade pra

Prining not b by Staiv: Clien shall provide designer with 10 samples of cach printed or published form
of B h samples shall

e in designer
presentative of the highest quality of

By signing below, proofed the previ-
»: ided to the client. priat-

ing listed in the given estimate of services.

Glient Signare: Date

Print Client

sixtwodesign.com
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Logos Promotional Products

S1x Iwo Design, Inc.

- Anm——

L — — . 4\;,.,
Six Lo Lesigns, Lnc, N




Sun in my Belly
Design Narrative

This project is a rebrand project for
restaurant, Sun in my Belly. This restaurant
is local to Atlanta, GA. The project consists
of logo designs, stationery design, digital
rebranding, and designing take away items

their interior space and some delicious food
they serve. After finishing the stationery, they
focused on the take away items found in the
picture to the right (top) as well as below in
promotional products.

Restaurant Stationery Design

Phecww@d
- Dl RO L

such as shirts and key chains. The process
for this project is as follows; starting with the

SYeoeeTY

logo designs, both the text design and icon
version. Then focusing on the stationery,
digital content and promotional products.

The logo design was a long process of
sketching and digitizing a plethora of ideas
until finally choosing the design seen in the
project. The text logo is in a fun typeface
called Just Mandrawn. The idea behind

the icon was a literal representation of the
business name. There is a sun coming out of
a bowl. For the color scheme on this project,
they went for a bright and airy palette using
almost pastels. Purple, orange, yellow and
white are the main colors however, there are
many secondary colors to use.

For the stationery, the colors used are from
the secondary color palette. Keeping with the
fun and airy idea, the stationery consists of

bright colors and a unique mark at the bottom

of the letter. Also for the cover sheet, they
used images from the restaurant showing
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Stationery
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Promotional Products (cont.)

Breakfast

PIMENTO CHEESE OMELETTE
SHRIMP % GRITS........covvcicanes

Dinner

FLANK STEAK......oocccs
MEDITIE ON.. ;

HERB CRUSTED TROUT............. nis
HERBED PORTOBELLO MUSHROOMS.......10
CLASSIC CARBONARA......omvviiaac 1

Sides

HASHED POTATOES, CHEESE GRITS. PORK SAUSAGE,
CHICKEN SAUSAGE. VEG6IE SAUSAGE. FRUIT, PLAIN
BACON, HONEY BACON, LAVENDER BISCUIT, HOUSE
SALAD, CAESAR SALAD, MACssCHEESE, TABBOULEH

ALL SID

ROAST BEEF SANDWICH...

TUSCAN SANDWICH

CHICKEN SALAD SANDWICH..

FRIED GREEN TOMATOES...

SPICY HUMMUS

CUBAN SANDWICH SPEICAL...

MLI SANDWICH
TUNA SALAD SANDWICH...........conv. 1
[ICISATADE e 1

ALL KID'S MEALS SERVED WITH FRUIT, GOLDEISH,
AND APPLE JUICE

SODA...........

ICED/HOT TEA
ORAPE/ORANGE/CRANBERRY JUICE.
COFFEE
REGULAR/DECAF/ESRRESSN.................02
CAPPUCCINO/LATTE oo 4

Digital Products

20:09 7

< suninmybelly
457 76K
posts followers

suninmybelly %/

We are a breakfast, lunch, and dinner café,
catering and event planning company.
suninmybelly.com

@ =%

restuarant catering

Learn More

il T .

809

followings

aswellasa

events

Do you want the Dest
catering at your wedding.
Look no further!

(Lick the link below to find
out more! #yum

Learn More V

Serr- iy Bally
Catering

Learn More

Y
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Digital Products (cont.)

2:04 ull 7 . Sun in my Belly Q ° Home Create

€ Q Suninmy Belly

Home  About Blog Menu  Order Online Catering  Contact [}

OO TOUEWw
POYOOUOOTOUOOTOUew
-~ " OOV VOVOOUOUw
\ A A 11 e
L A X X

Explore the men

We've introduced a smaller, simpler menu with reduced prices in order to continue to serve our nelghborhood as best we can.
Feel free to give s a call if gou have any questions!

BELLY/ sorinyBely™
Timeline About Friends 3 Mutual Photos More

-+ See Sun in my Belly's About Info

Is quite a haute cuisine phenomena and catering has been our specialty for almost two decades. Beauty is in the details and

iy element of an affair is equally important to us. From the type of Lighting to the way petals are laid out on the dessert

in my Belly team is attentive to it all. Each and every patron has an event specialist who will help coordinate your every
whim and desire, making all your dreams and visions come to Life in mouthwatering wonderment.

# Create Post = [& Photo/Video
@ Intro

) ;
New Menu Item (3 < LK Write something...
|
' T — :
& Photo/Video & Tag Friends (&) Feeling/Activ... oo serve our neighborhood as best we can. L 3

Teel free to give us a call if you have any questions!

© Sun in my Belly 2016« 7161 College hve NE, Atlanta, 6 3057« Tel: (04)3T0-1088 [ {2

Sun in my Belly is quite  haute cuisine phenomena and catering has bg
for elmost. two decades. Beauty s n the delails and each and every ele
is equaly important to us. From the type of lighting to the way petalg

patron has an even.specialist who will help coordinate your every wi
‘making all your dreams and visions come to (ife in mouthwatering
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30% W

Sun in my Belly
Sponsored

Sun in my Belly is having half price brunch Tweess  Sollwaing Folowors ke " Fatow Y
Sunday. That's right.. half price on your faves. 136K 4,118 243K 328
Sunday 5/24/20 10am-1pm See more
Tweets Tweels & replies Media . - .
*

Fill up
your belly

Sun in my Belly

Lol =l C ey Belly Feocmnsbel bl 20 -

CALED Har P Binn i Snday, Vg 2e Tnm 100100 ;
aunieyas loom

?‘1-

WA 3rc @ bzasfos unck. and
annz- exe. as el 25 3 calznng

75 BFE TR OR] AR Want to take advantaga of all
the new Twitter Features?
Ha slmac - ust g Iy

Sirgn

your plate

1/2 Price Sunday Brunch

This Sunday only! 10am-Tpm

Ry

SUNIBELIY [T SUNWBELLY

Tou may alae IKe. tw-en

o7 T BOAD
ISCAD, cAmAA
-

Sun in my Belly Plate (red) Half Price Brunch! Berry French Toast - Yum! This Sunday Only - 1/2 Price Brunch! T BEAD FASH Musann
www.suninmybelly.com www.suninmybelly.com www.suninmybelly.com www.suninmybelly.com ! "'f SRIAGEARA
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G 11w U %Pt w1t
241 Likes * 12 Comments * 6 Shares
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Logos & Patterns

19



20

Charlie Smith Design Book
Design Narrative

The purpose of this project was to create

a book for a design. This book showcases
the best works of the company, displays
their current clients and talks about the
background of the company and employees.
They chose a London, England based
company called Charlie Smith Design.

This is a smaller company with a tight knit
team of designers. The owner Charlie Smith
is a former designer at Pentagram. She

has many years of knowledge in the field

of design and she gained many clients by
producing great work.

The main principle of the company is
collaboration. For each project that they
design, there are always two or more people
collaborating. By working together, the team
of designers ensures that each project is
tirelessly worked on and that the art is the
best work that can be produced. In this book
there are many examples of design, some
include stationery and others digital.

For the design of the book, they wanted to
stay with their company style which is in gray

scale. They use a modern sans serif typeface.

The Peep is the name of their blog which
goes against the company style. It is bright

and fun. The blog uses different eyes as a bit
of personality for their page. By showcasing
the brilliant works by Charlie Smith Design,
they keep their clients and gain more. Of
course, getting new clients brings in more
money to the company. Since this business
continuously puts out new work, new books
should be put out every few years. This is a
way for the company to keep showing their
art and make some extra money.

Book Design

21
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End Pages & Sleeve

Spreads
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Recovery Is Possible
Design Narrative

For this project, the task was to create a
social media post for a cause. The chosen
cause was addiction in the United States. The
main idea behind this work is that addicts are
puppets to addiction. The addict must cut the
strings to addiction (get help) in order to be
released as a puppet.

Since the subject matter is pretty dark, the
color scheme is black, gray and white. The
text is a basic sans serif font. Even the objects
are simplistic. The reasoning for all of the
elements being more on the simple side is so
that it does not take away from the message
of hope, that recovery is possible.

Throughout the series of four Instagram
slides, there is another step of the message
tackled. To get people engaged with this
cause on social media, | created a hashtag
(#recoveryispossible).

For additional information, | created a
brochure to go along with the Instagram

post. This give a more detailed explanation of
addiction and recovery.

In addition to the brochure, they created a
poster. The concept of the poster is to show
all negative words associated with addiction

starting at the top, then “recovery” as the
focal point, after recovery all of the words
are positive. This shows that there is hope
and positivity in recovery. The font used
for this poster is a more unique one called
“Strangelove Mix.”

Main Slide

DON'T BE ADDICTION'S PUPPET.
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Instagram Slides

Wl ATRT = 19:30 - ) wll AT&T = 19:30 ) Wl ATRT = 19:30 - ) wll AT&T = 19:30 -

© Instagram N4 Instagrom N4 © Instagram VY © Instagrom N4
e Iily LR L) e Iily LN e Iily LR X ) i LE R
Savannah College of Art & Design Savannah College of Art & Design Savannah College of Art & Design

DON'T BE ADDICTION'S PUPPET. DESTROY ThE
STIGEMA

LEARN THE FACTS.
REGOVERY 13
POSSIBLE FOR
ANYONE,
EOPEGIALLY YOU.

OUT ThE
STRINGS
OF ADDIGTION

DONT CONTINUE
10 LET
ADDICTION
CONTROL YOUR LIFE.

TAKE ACTION,
GET CLEAN.
REGOVER.

ocQav - N O QY ' N © Qv . N O QY . A

a 1,871 Likes a 1,871 Likes a 1,871 Likes a
lily #recoveryispossible lily #recoveryispossible lily #recoveryispossible

S A Q O 2 A Q S A Q O

1,871 Likes

lily #recoveryispossible
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Close Ups

DON'T BE ADDICTION'S PUPPET. DESTROY THE
STIGMA

LEARN THE FACTS.
RECOVERY 19
POSSIBLE FOR
ANYONE,
ESPECIALLY YOU.
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LUT THE DON'T CONTINUE
STRINGS T

OF ADDICTION. ADDICTION

CONTROL YOUR LIFE
TAKE AGTION,
GET CLEAN.
RECOVER.




Related Poster Design

Brochure
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Transit Shelter Subway Poster
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Appearing Athletic
Design Narrative

The basis for this project is to design and
promote an exhibition at MoDA (Museum of
Design Atlanta) about a random topic chosen
literally out of a hat. The topic that they
picked out was sports uniforms. To make this
more fashionable than an exhibit on actual
sport uniforms, they adapted this into athletic-
style clothing. In a few countries including the
United States, “athleisure” clothing is very
popular and can be produced by high end
fashion companies.

The title of this exhibit is “Appearing Athletic”
and showcases athleisure in high fashion.
This exhibit displays famous people wearing
athleisure clothing. The target audience

for this exhibit is 18-30 year olds who enjoy
popular culture and fashion.

To add intrigue and increase the admissions
on opening night of the exhibition, they
created a campaign ran by MoDA and Saint
Laurent. This collaboration between the
museum and fashion company would give
attendees a discount on a Saint Laurent
purchase. Additionally, there are multiple take
aways for the exhibition given out on opening
night. There are also items for purchase in the
gift shop.

The gifts given out on opening night consist
of MoDA and Saint Laurent branded joggers
(for men), leggings (for women), a fanny pack,
and a skateboard. The items for sale as the
gift shop are a t-shirt, a pin, and a hat.

Main Exhibit Poster

October 14, 2021 - November 19, 2021

1315 Peachtree Street NE, Atlanta, GA 30309
(404) 979-6455
museumofdesign.org
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Exterior Advertisement of Exhibit Main Hall

Steps 1 (above) and two
of bedy sketches and muah%mmhm

ittt e e e
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Water Fountain with Exhibit Branding

Thank You Cards

Thank you for
attending the
opening night of
Appearing Athletic.

For this exhibition, MoDA
teamed up with fashion
powerhouse Saint Laurent to
give you a night filled with
entertainment, fashion,
and relaxation.

Saint Laurent provided goodie
bags in the form of belt bags
with some trendy yet
comfortable items!

MODA

SAINT LAURENT
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Gift Shop Items

MODA

X
(

|

]
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Limited Edition MoDA & Saint Laurent Items

Deck Under View Deck Top View
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Aid App
Design Narrative

Aid App is a project they worked on for
elderly people. The idea behind the app

is that all things needed by elderly people
would be in one application, a one-stop shop!
Since advanced technology may be difficult
for elderly people, they went with a simple
design that is legible and has a large font.

With this application being an all-in-one place,
the app includes a daily dashboard with that
day’s tasks, it also shows upcoming tasks.
There is also a reminder for medications.

The “Medical I1.D.” page displays useful
information such as the medications they take
with pictures, their doctors, how to contact
their doctors, and their diagnoses. Having all
of this readily available is crucial.

Another feature is medication and grocery
delivery. This is extremely useful for the user
because they can refill prescriptions and get
any food items they need at the same time.
The best part is that they don’t have to go

in person, the items get delivered directly

to them. With a shopping feature, of course
the user would save their credit card to the
account, after the first time they do this it
would be there until they remove it.

This would allow for more efficiency from
the second use on. In addition to deliveries,
the app allows them to pay bills and has

reminders for the bills that are approaching.

With the Baby Boomer generation getting
older, there will be more and more seniors
who need this kind of app. Having an
application like Aid App readily available
would allow the elderly to be self-sufficient
and not feel like a burden on their families.

Main Screen

>€

Sign Up

Full Name

Email

Password

Create Your
Account

By creating an account you agree to our Terms

Already have an account? Sign In
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Login and Main Pages

Reminders & To-Do List

Sign Up

Full Name

Email

Password

Create Your
Account
By g our Terms
Already have an account? Sign In

Sign In

Email

Password

Forgot Password?

<

Reminders
& To-Do’s

€

Reminder
Title

Location

Start Date & Time

End Date & Time

Notes

88 A O
ss

€

Wecome
Back, Bob!

Cindy’s Birthday on Friday
Cable Bill due on Tuesday
Book Return on Sunday

Fosamax delivery on Monday
Grocery delivery Wednesday
Macy'’s delivery next week

Upcoming Alarms

Multivitamin @ 10:00am

Fosamax @ 6:00pm
Aleve @ 7:00am

s A O

<

n Hi, Bob!

Dashboard

To-Do

Title

Complete by:

Notes

€

<

My Medical I.D.

f%
| View More |

Overview
Lisinopril

Fosamax

N

(\ /- N
| View More |
o

J

Overview
High Blood Pressure
Diabetes

\ Medical | | View More |
L [eam

Overview
Dr. Joe Smith
Kathy Knight R.N.

s A O
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Medical Information

My Meds

HHE

Lisinopril Fosamax Aleve

COE S

Ativan  FloLipid Zegerid

-

OneADay Primsol

Medical Team

. & R
% .
iy .
T, ' T
Dr. Joe Kathy Hailey
Smith  Knight RN, Jones [Aide)

i 2

Dr. Mary Jc:d Faye Dr. Marcel
Peterson R.M. Wesley

@ ¢

I " \
Dr. Sam FPaul Kris Pace
Kearny Gilbert NLP. MPT

(Add hlecical :’rofessiona] [‘-.-“iew ‘v’l::re]

<

My Diagnoses

[

Deliveries

Overview
Lisinopril
Fosamax

Overview
Apples
Bananas

Overview
Publix
Walgreens

Grocery List

AT T\

® L
>

Apples Bananas

‘ ’\g. _
-&_}lu - ;-"c'*l!
Peanut Water
Butter Bottles

Coffes Milk

Grounds

= A O

<
Contact A Pro

If this is an emergency dial 9-1-1

Specialty

Your Name

Phone Number

Level of Importance

b DO

Notes: Ex: Please
describe symptoms
or reason for contact

Payment Info

Card Details

Card Holder Name

Card Number

Exp. Date CwW

Billing Details

Address

Settings

Profile Settings

Edit Personal Info
Edit Payment Info

Notifications

Account Settings

Two-Factor Authentication )
Data Usage >
Language >

Support

Call Us .
Rate App & Feedback

s A O
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Wedding Magazine
Design Narrative

The purpose of this magazine design is to
give information to engaged peoples that
are looking into a destination wedding.
The design is meant to give off a relaxing
feeling as the task of planning a wedding is
very stressful. Featuring images of different
landscapes helps the viewer to see the
different options for their future wedding.

The typeface used, Apple Chancery, is
supposed to give an elegant ambiance. The
magazine follows either a two-column or
three-column layout, displaying information in
an organized manner.

e m— T T . L= RS, FEEE S S A

_T'ips & Tricks

Book a travel agent! Travel
agencies that specialize in
destination weddings can match
you up with a location that fits
your vision. Theyll also negotiate
with venues to get you the best
pricing, perks, and upgrades!

- Page 3

Purchase your airline ticke
those early bird deals!
- Page 5

Read tips from newly weds th@f=
had destination weddings. See the
mistakes and the successes. T
- Page 6

Say YES to the dress! But keéi-. B
in mind that you'll want to carry SF%
it onto an airplane, so a poofy . o=
ballgown may not be su€h a goe

idea. ' ,_3 \

- Page 10 >
i®

Summer 2020

01
Photo fﬁi.en by Lily Deluisa
: Phato taken ovdtlooking the| by cliffs at Gay Head
9 771234 567898 Lighthouselin Aquinnall, Martha's Viheyard, Massachbsetts
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Common Concerns

What are the benefits of
Taving a destination wedding?

Nowadays, many couples opl
to forzo traditional (and expensive)
weddings in favor of a more intinale
gathering al a destination (hey love,
Destination weddings allow couples
lo extend (heir celebration from
Tour houss Lo four days (or however
lung vou see fit), while creating u
lifctime of memories with their close
[riends and family. Because they are
often more intimate than traditions|
weddings, destination weddings can
also be more atfordable for cauples.

How do T gela destination
wedding marriage license?

Depending on where vou are
etting married, deslinalion wedding
marriage licenses can be oblained
in different ways. First, decide if
you're having a legal or symbolic
ceremony. Many couples choose to
Iive @ simple, symbalic ceremony
vay, and muke il legal either hel
or after (he desli 1 wedding, in
your home state. This helps avoid
more paperwork and pofentially
chaolic travel plans. Check with
vour Certified Destination Wedding
Spectalist o ensure vou are following
the proper protocol of having a legal
destination wedding in your chosen
Tocale.

How should | travel on a
planc with my wedding dress?

raveling with a  destination
wedldimg dress can seem tricky, and
perhaps even 4 bil stressful, But it
doesu't have to he! To ensare your
sown makes it o vour destination
salely. we recommend either having
ith vou i your carry-on, ot betier

ccommodate wedding
couples by allowing them o hang
their day-of altire in the closet for
you. 1S abways o good idea to call
ahead and see what their policies are,
to make sure you have all vour ducks
i a row. Then, simply sit back and
enoy Ihe ride to paradise!

There's A Lot You Have To Think About Already

Sel up a wedding room hlock.
Research the best group holel
accommedations near (or at) your
wedding venie, and lel voor guests
know ol any promotional codes
they Tl need Lo secure the disconnted
rate. Create @ wedding welnile
that includes details on (rsivel and
accommedations,

Include local maps, airport
Information, and registry details, as
well as predieled weather so yonr
guests will knowsshat lo pack,

Plan any additional wedding-
related events, Since destimation
weddings require travel for aliost
all parties fnvolved, theyre naturally
longer eelebrations.

Pheto foken by Lily DeLuiso
Photo taken in Fort Lo, New Jorey

Consider  hosting additional
evenls. such as a welcome parly or
post-wedding  brunch.  Planning
Ihese events carly will enable you o
add them to your RSVP card, sovoull
know how many guests Lo expect.
Finatize and confivm: Flightand hotel
Bookings. Guesl RSVPs and meal
ehoices, Wedding vows and readings
with your officiant. Shol. list with
vour  photographer/videographer.
Menn, beverage, and calering details,

All rental delivery times and
pickups. Song list for ceremony,
cocktail hour, and reccption with
sour DI andor hand‘musicians.
timeline for the receplion and who's
giving lhe loasls. Get any required
viccines before traveling to your

destination. Do youhave all necessary
legal documents in hand? This may
inchuide passporls. birth certificates,
visas, and anvihing else needed to
‘make vour destimation wedding legit.

Orcler wedding favors for vour
guests, Buy gifts for the wedding
party and pavents of the bride groom.
You may also want (o buy 4 gift for

nec. Arcange weleome bags
for your guests. They may include a
welenme note, wedding itinerary.
maps, locally made treals, or ravel-
sized essentils.

Tips and

Helpful Tips

From Newly Weds

sunny beaches, ancient castles.
iconic cily skylines - those are just
#few of the romantie vistas that have
enticed couples o get married far
away from home. While planning
wedding s always stressful, throwing
one in a distant Jocale comes with its
ow seb of chiallenges.

Before you decide tojetoffand tie
the knol, here’s some helpful advice
Trom real-life brides (and a wroom)
that'l guarantee o memorable and
cessful onl-of-lown celebration,

Add an extra day “Although we
planned a yyeekend of festivities for
our guests, Fwished we hael huilt in
an extrd day. Our wedding localion
Tequired quite along journey to reach
and il was in o deastically ditferent
Uime zone. Aer deducling the {ravel
time, jet lag, lale arrivals and eary
departures, we fell that we harely
spenl any time with one gnests,”
Shiel explained.

Consider what yon can {and
can'l) bring with you “When von
deride on a destinalion wedding.
it's important o keep in mind all of
Ihe things you'll have to bring with
you on an airplane, from your outfits
to guest favors. 1 had a very simple
wedding dress from .Crew and
my Uhen-fiancé Ghris was happy to
wear a hullon-down shirt and *nice’
shorts, which we could easily fil inio
asnitcase,” said Amy Cao Smith

‘Take local transportation “My
bridesmaids and 1 arrived al our
Central Park ceremony in an iconic
yellow New York City taxi. My
hushand, his groomsmen and our
guests caught (he subway. 11 was a
greal way to add to the deslinalion
wedding vibe, cut down on costs and
avoid the lissle of trving Lo organize
enough cars for Lhe bridal parly on
the day of." Kane suggested.

advice

Selvour priorities  bul also be
Nexible “Two key wedding vendors
| couldn’l easily replace with a local
hire were a pholographer and a floral
designer.

1 -asked friends in New York for
photograplicr recommendations and
comectedwith thewonderlul Bunmie
of Bormie & Tauren, who was willing
10 shoot for limiled hours throughout
the weekend in exchange for me
covering her ilightandhotel stay. “For
Howers, | stumbled across La Musa
de las Tlores throngh Instagram and
Ihey actially flew in some heautiful
tlowers from Mexico Cily thal can't
grow in Tulum and Canenn's climate.
Becise | lad o specific vision of
patiral-looking candid shots and
wild, heautiful blooms, T was happy
to make decisions hased on my own
research and pay a litle more for
\hem. while forgoing other Uhings,
like hiring someon to do my bair
and makeup.” she said.

Arrangements

Don't Forget to Book in Advance

Do ou and your fiamcé have your

cannteies require that it be vali

a minimu of 6 mopths prion o the
ceremony. Plus. 1L can Lake months Lo
process!)

After deciding on your bridul
party. make sure they have all
passportsandanyotheridentification
needed Lo Lravel (or information on
how Lo obtain the required [ [
you have points and miles (o spare.

comsider using them Lo book award
lravel for your wedding gests.
some airlines offer discounted rates
Jor groups of 10 or more, If von'd
like Lo o Lhis route, starl by filling
out a form or calling the carrier’s
dedicated hot fine.

Reyuirements vary, but bypically,
gronp bookings musl be made a
sel number of months in advance.
Sorne even oller zone fares for those
traveling from varions U8 hubs to the
same destination

Abrlines that offer (hese scrvices
inchide Ainerican Airdines, Della Air
Lincs. Southwest, Frontier, Fiihad,
Jet. Blue. WOW Alr, Spirit and United.
Al Alaska Airfines, there’s even an
exclusive help  desk  specifically
dedicated to gronp wedding travel.

Tip #2

Before traveling:

For your weddings rings, il’s best to
keep them inside protective boxes,
secured in your carry-on, during
travel. If you're b
US ahead of Lime, it usually isn’l
necessary — bul you can declare your
ilems before leaving with Customs

the

ing Lhem

and Border Proteclion, which
includes filling oul a form, showing
proof of purchase or insurance and
Laking a photo of yourself with the

Limely sflip ﬁing method and gel
insurance for your package(s).

jewelry before leaving.

st i use a trusted and

Give yourself plenty of lime so
that no items are overlooked.
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DESTINATION

Get Ready to go!

Packing For Your Trip:

can be stressfiil even
most relaxed conditions,
1 il comes 1o traveling for
. Lhere are certain things
that Jusl can't be replaced Gid that
yoil absolutely can'l forget al home).

hat's why its essential o pack
hing of value in your carry-on.
This includes, bul is not fimited to,
the dress. suit or tuxedo and the
wedding rings.

How to Pack a Suit or Wedding
Dress: [ your dress is voluminous or
has multiple layers. this poses a bit of
a packing problem. A garment bag is
the ideal choice, and brides should

ask a ight attendant to hang it up.
Another option is (o fay the gown
across the luggage in an overhead
bin. Calling the airline ahead to give
advanee notice thatyou'll be traveling
with a wedding (or very important)
dress may help, too, (We've heand
snecess stories of bridesmaids and
guests doing (his, as well as the
bride). The same goes for 4 groom’s
suit. Another option is Lo carefully
fold or roll the dress into a vacuum-
sedled bag and get it pressed npon
arrival, (1 suecesstully did this when
traveling with my wedding dress
from Arizon, via Dallas, Miami and
finally to Madrid ) Youwcan also ask the

dress shop [0 fold (he garment into a
bag. which you can place inside vour
carry-o1. Just be sure 1o leave plenly
of space between lavers (he air
helps: prevent wrinkles). Packing the
gown ina dress box s anothier
option, Whalever you do, strongly
reconsider plms o cheek vour
wedding day oullits (we know. the
diseouraging stats on lost bagzage),
Teavelers should also call or c-mail
dry cleaners in the ation for
pricing and information on pressing
beforehand, in case you arrive and
Uhe dress or suit hasn't teaveled well
Make sure your dress gels to the
destination safely

Don't Forget to Double Check All of the Requirements!

‘[helegalsideof ying theknolina
ditferent country can be complicated.
Many conrilrics have a “residency
requirement” (for example. 24 haury
in Turks and Caicos and 7 days in
Fngland), which means you must
reside in the conntry for a cerlain
Tength of Lime hefore vour ceremaony.

Although this Is usually just a
few days. it can he longer. France,
for example, Tequires you lo arrive
at least 40 days before you marry!
10 it next Lo impossible lo do il al
your chosen destination and have it
Tegally recognized, consider making
it official {by government standardsh

DESTINATION

magazine

before you bravel. Thal way vour
wedding day will be in froni of your
gtiests, bt there’s no doubt it's the
real deal.

\N\,\

Tip #4

Upon arrival in your

~ ~ wedding deslination:

Read cusloms declaration rules for your

~ deslinalion carefully, as you may have to

et declare jewelry when you arrive. The rules are
s besl Lo do
research beforehand so you can be prepared.

unique bo each country, and

el
g
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Dollar General Rebrand
Design Narrative

The intention of this project was to rebrand
a large company. They chose to rebrand
Dollar General. The current logo and overall
branding of Dollar General is very dated and
quite jarring.

Their idea behind the rebrand was to
incorporate a similar color scheme but with
a more modern feel. In order to achieve this,
they created an icon logo and integrated a
softer gray color. The text logo is also more
modern, they added an italic and decorative
font. This new font is much less harsh, and

it is also more feminine. The softer color is
less blinding. For the stationery, they wanted
to keep the logo at the forefront. They have
included the logo in multiple places across
the stationery.

Dolla

Dollar
General

General
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™ Something for every
member of the family.
¢ Dollar General prides itself on

o2 having a wide variety of products.

Shop for mom, dad, sister, brother,
grandparents, and the dog!

dollargeneral.com

T

@ Dollar

General

LR

Dollar
Generdadl
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Fleur de Lis Champaign
Design Narrative

For this project, the idea was to create an
elegant and bright label for a champaign
bottle. The font is a classic bold script. This
ties in with the logo of the four fleur de lis.

There are two bottles, one is the classic
green bottle with a gold coiffe. The second
bottle is clear with a green coiffe. Since
champagne is a French alcohol the intention
was to embrace that and name the brand
Fleur de Lis a well-known symbol of the
French. This classic label and style of bottle
brings an element of quality and prestige.

C[e 'C‘:&/
Champagne
Product of Frange

700 ml
14% alc.}
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